
Research Poster Guide



What is a poster?

A scientific poster is a visual presentation of scientific research in 
a standard form, with heading, name of researcher, name of 
research institute, text, tables and illustrations displaying the 
results of the research. 



Overview

• The scientific poster is an excellent way of presenting a 
researcher’s work. 

• It necessitates a brief and fluent formulation, setting out all the 
stages of the research in a condensed, clear and interesting 
form. 

• The process requires thought and planning on selection of 
information and on design. 

• It is a hands-on experience involving creative activity, teamwork 
and division of roles. 



Great Poster Elements 

• Easy to read/follow 

If your poster is clear and concise, an individual should be able to 
read it in less than 10 minutes

• Attracts viewer’s attention 

• Communicates results of investigation 



Sections of a research poster

• Title

• Introduction

• Materials and methods

• Results

• Conclusions

• Acknowledgments

• Further information



Title

• 2 lines or less

• 85pt. Type

• legible at 25 feet 

• Clear, concise, direct 



Introduction

• 200 words or less (Average 150 words)

• Define the issue

• Establish the purpose of your work 

• Justify your experimental approach 

• Provide a clear hypothesis 



Materials and methods

• Approximately 200 words 

• Use figures and tables to illustrate experimental design

• Use flowcharts to summarize timing of events

• Include photograph or labeled drawing 

• Outline statistical plan 



Results

• Approximately 200 words

• Provide qualitative/descriptive results

• Present analyses that specifically address the hypothesis 

• Refer to charts or images 



Conclusion
• Approximately two sentences

• Concise summary

Reminds viewer of relevance 

References 
• Approximately 5‐10 citations 

• Standard format 

Acknowledgement 
• Assistance and financial support 



Recommended font sizes 

•Title: 85pt minimum

•Names of authors and their organisations: 56pt minimum 

• Sub-headings: 36pt minimum 

• Body text: 24pt minimum 

• Captions: 18pt minimum 



Fonts

• Use sans serif fonts: these fonts are more legible than serif fonts from 
a distance.



Fonts (cont.)
• Avoid excessive text. (Poster should have roughly 20% text, 40% figures, 40% 

space)

• Text and figures should be legible from around 5-7 feet away (or roughly 1.5m 
to 2m) 

• Leave breathing space around your text.

• Do not use a different font type to highlight important points - otherwise the 
fluency and flow of your sentence can appear disrupted.

• Do not use all UPPER CASE type in your posters. It can make the material 
difficult to read.

• Use the bold face or italics or combinations to emphasize words and phrases.

• Left-align text. Using fully justified text will create large gaps between some 
words and make it difficult to read.





Font combinations

• Two common fonts that are easy 
on the eyes are Arial and 
Verdana.

• It is important to try to avoid 
using more than 2 font types 
because too many fonts distract 
the viewer. This is especially 
true when they appear on the 
same sentence.



Color Suggestions

• When choosing colors for your poster, using 2-3 colors will give the 
best look. Too many colors make it look chaotic and unprofessional, 
but having no color makes it boring and plain.

• The background and text should have a high contrast. To ensure this, 
use a light color for the background with a dark colored text or a 
darker background with light text.



Color Suggestions (cont.)



Background











Poster Size

Size Height x Width (cm) Height x Width (inches) 

A0 118.9 x 84.1 cm 46.8 x 33.1 in 

A1 84.1 x 59.4 cm 33.1 x 23.4 in 

A2 59.4 x 42.0 cm 23.4 x 16.5 in 

A3 42.0 x 29.7 cm 16.5 x 11.7 in 

A4 29.7 x 21.0 cm 11.7 x 8. 



A good poster .... 

• Is well researched, well structured and well presented

• Conveys your question or research clearly and concisely 

• Is eye-catching

• Is not cluttered 

• Easy to navigate with an obvious sequence

• Utilizes good design and effective use of color

• Has a good balance of text and graphics

• Makes good use of visuals to convey key messages

• Can be read in 5 minutes from 5 feet away (main headings from 
12   feet) 


